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The Article Submission Process

Most articles that appear in the Journal of Corporate Renewal are solicited directly from authors months before their publication. Significant delays may occur between receipt of an unsolicited article and its publication, and TMA might be unable to publish an unsolicited article at all.

Members of TMA's Editorial Advisory Board serve as guest editors for issues of the Journal of Corporate Renewal and solicit articles on topics reflecting the themes for their issues. To review themes for upcoming issues, please see the Editorial Calendar. Potential authors may contact guest editors directly or notify Eddy McNeil, managing editor of the Journal, of their interest in writing for a particular issue. Before beginning to write an article, they should first submit a proposal to emcneil@turnaround.org that includes a short biography of the author(s) and a concise synopsis of the proposed article.
TMA reserves the right to edit all articles for content, style, and length and to reject articles up to the time of publication, all without prior notification or author approval. By transmitting your article to TMA for publication in JCR, you certify that it is your original work. By transmitting your article to TMA, you also grant TMA permission to publish it in the magazine, on turnaround.org, and in any other media or form it wishes, now and in the future.

TMA retains copyright to all published articles. However, authors are free to post their articles on their Web sites and to use their articles in electronic and hard-copy format as they see fit.

Authors should keep these guidelines in mind:
· Write a 1,500- to 2,500-word nonpromotional article on a topic that you and the Guest Editor or Managing Editor have agreed upon. Do not include quotations from others in the industry, and do not use company names that are not specifically pertinent to the topic of the article.

· Name sources for previously published material included in the article. However, please use endnotes sparingly; the source usually can be named in the body of the article.

· Write in the third person. For example, do not say, "We, as turnaround professionals, are experts in crisis situations," but rather, "Turnaround professionals are experts in crisis situations." Do not say, "You probably ask yourself, 'How can I save this company,'" but rather, "Turnaround managers often ask themselves how they can save a company."

· Provide a short biography at the end of the article (up to 100 words) and a high-res color headshot in a separate native file, such as a 300 dpi jpg. Web photos are 72 dpi and therefore are not suitable for publication. 
· Include graphs or charts if you wish and reference them in the text (Figure 1, Figure 2, etc.). PowerPoint, Excel, or design software programs can be used. If you copy graphs or charts from a Web site, please obtain permission from the owner to use the material and forward that to TMA. We will re-create figures in the appropriate programs, if necessary.
